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Eco fashion, ethical fashion, 
sustainable fashion, eco-friendly 
fashion, green fashion, etc. You 
would have heard of the terms, 
but what are they really? Although 
eco fashion may sound like a 
new trend but it started out way 
back as an organic movement in 
the 60′s. In fact, it’s not even a 
trend but rather a movement that 
has grown to revolutionise and 
transform the fashion industry of 
the 21st century.
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CW Tan
CEO & Director 
Nukleusshop

Nukleus is a 
revolutionary 
brand for 
fashionable, 
sustainable 
and affordable men’s and women’s 
underwear and basics.

What does eco fashion mean 
to you?
In the Nukleus vocabulary, sustainability 
means that we must satisfy our present 
needs without compromising the needs 
of future generations. Hence, any clothing 
that fulfils this requirement is considered 
sustainable. To produce truly sustainable 
clothing, one has to see sustainability 
as an end-to-end concept. That is, 
sustainability should permeate everything 
that one does. It begins with design 
and then “moves” to material selection, 
manufacturing, packaging, transportation, 
even to product disposal. In our view, this 
is the correct way to look at sustainability 
because every step along the value chain 
has environmental implications.

Your main aim in setting up your 
company?
Nukleus began with a dream: to create 
an innerwear brand with a global 
appeal. The first thing we did was 
to study the attributes of successful 
apparel and non-apparel brands. 
And in our research we discovered 
something interesting: Sustainability 
was the common denominator in those 
brands. We consulted people and 
organisations like the World Wide Fund 
for Nature (WWF) Malaysia to learn more 
about sustainability. These “learning 
conversations” took place about three 
years ago and they sparked a paradigm 
shift in our thinking about sustainability. 
In fact, the shift was so big that we had 
to go back to the drawing board and redo 
virtually everything. That, in a nutshell, 
was how Nukleus was born.

What sustainable practices your 
company follow?
Our sustainable practices generally fall 
under four areas.

First is design. We begin with the end 
in mind, and we go all out to eliminate or 
minimise waste. If there’s waste, we try to 

think of ways to recycle them or creatively 
use them. Second is materials selection. 
We select only the finest eco materials 
and we choose them with special care. 
Third is manufacturing. Our contract 
manufacturer is certified ISO14001 —
that’s the foundational requirement for 
environmental management system. It’s 
also certified Oeko-Tex Standard 100. This 
standard is the world’s highest for human 
ecological safety. Fourth is packaging. We 
use FSC certified paper for our eco-boxes 
because this type of paper is sustainable. 
The FSC, or Forest Stewardship Council, 
is a globally trusted organisation that 
promotes responsible forest management 
(e.g. appropriate harvesting rates and 
techniques, non-chemical methods of 
pest management, etc.). For health and 
environmental reasons, we use soy ink to 
print our boxes. Soy ink has low levels of 
VOCs (volatile organic compounds). 

In addition to these, we also contribute 
to the World Wide Fund for Nature (WWF) 
Malaysia. Nukleus is a co-brand partner 
of WWF-Malaysia where part proceeds 
from the sale of all Nukleus products 
will be channeled to the latter to support 
its conservation work. We have recently 
extended the partnership with WWF to 
cover Hong Kong as well. WWF-Hong Kong 
is now our official  
 co-brand partner.

What are your social standards? 
And how do you enforce them?
We produce our products using 
SA8000-certified facilities. SA8000 is 
an international certification standard 
that focuses on the development, 
maintenance and application of socially 
acceptable practices in the workplace. 
It was created in 1989 by Social 
Accountability International and is 
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Hema Vadivelu & Gayathri Vadivelu
Founders of The Dive Label -
DIVE Tees For A Cause

The Dive Label's vision is to create a cleaner, 
greener world - one eco product at a time. The 
Dive Label is determined to make the use of eco-
friendly products the standard, nationwide.

What does eco fashion mean to 
you?
To us at The Dive Label, eco fashion 
is a part of the growing design 
philosophy and trend of sustainability,  
the goal is to create and produce a 
product with consideration to the 
environmental and social impact it 
may have throughout its total life span. 
Eco fashion is all about introducing 
eco-conscious methods at the source 
through the use of environmentally 
friendly materials and socially 
responsible methods of production.

What’s your main aim in setting 
up your company?
At The Dive Label, our philosophy is 
different from others. It is to make 
profits with principles based on 
environmental responsibility. We set up 
this company with the clear intention 
of doing the right thing and pioneering 
positive change. The Dive Label aims 
to make everything that has its name 
on it as eco-friendly, safe, sustainable 
and as responsibly manufactured as 
possible. The future is an important 
investment and we can be on our way 
to being part of the solution instead of 
part of the problem. 

What sustainable practices your 
company follow?
We are passionate about our products 
thus taking the integrity of our 
products very seriously. We try to 
ensure the highest standards whilst 
covering ethical production, quality, 
creative design and sustainability. 
We only work with factories that have 
regular ethical audits on pertinent 
issues such as child labour, workers 
fair trade and safe working conditions 
which fulfill environmental standards. 

What are your social standards? 
And how do you enforce them?
We work closely with our suppliers to 
ensure that products are produced 
according to the environmental 
standards that we adhere to and 
we only work with factories that 

are regularly audited to ensure all 
our concerns are put to rest, e.g.: 
authenticity of materials, working 
conditions and fair wages of workers,   

Are all your products made 
from ecologically conscious 
materials?
We work hard to ensure that all 
our products are produced with 
sustainable materials 
and processes. We 
started working with 
organic cotton and we 
have slowly diversified 
into other eco friendly 
materials such as jute, 
bamboo, etc.

What’s so bad about 
normal fabrics? 
Why switch to eco 
friendly fabrics?
We get asked this 
question all the time! 
Clothes are a big part of 
our lives, we can’t live 
without them. However 
even a simple garment 
like a t-shirt contributes 
to the pollution in our 
environment and people 
don’t realise this when 
they put on their t-shirts. 
For instance, cotton is 
one of the most widely 

grown and chemical-intensive crops in 
the world. Conventionally grown cotton 
uses approximately 25% of the world’s 
insecticides and more than 10% of the 
world’s pesticides. 

Where are your clothing 
manufactured? 
All our products are manufactured  
in India.

considered the most globally accepted 
independent workplace standard. 
SA8000 also embraces existing 
international agreements, including 
conventions from the International Labor 
Organization, the Universal Declaration 
on Human Rights and the United Nations 
Convention on the Rights of the Child. The 
areas SA8000 addresses include forced 
and child labour, occupational health and 
safety, and management systems.

Our contract manufacturer is certified 
by National Quality Assurance (NQA), 
a leading international assessment, 
verification and certification body. NQA 
conducts audits and surveillance visits to 
ensure compliance.

It is often the green labels from 
the west who are drivers in setting 
ground-breaking trends. In what 
way can Nukleus compete to 
achieve world-class standard? 
We compete through concepts and ideas. 
Our brand tells distinctly Asian stories. 
For example, they talk about Asia’s exotic 
flora and fauna or about Asia’s mystical, 
special places. All the stories have an 
environmental element. Our designs, the 
aesthetics, they all reflect those stories.

Based on the feedback from our foreign 
fans, they can’t find a brand like ours in 
the West. Some of them have asked us 
to set up shop in their home countries.

Eco fashion is still considered 
expensive. Will your brand be 
made available for the masses at 
affordable prices one day? 
It’s a long-standing myth that all eco 
fashion is expensive. The reality: Not all 
is expensive. The evidence against the 
myth: Nukleus! It’s Nukleus’ dream to 
“mainstream” sustainable clothing, so 
to speak. We believe everyone should be 
wearing sustainable clothing because 
it’s the right thing to wear. And we really 
mean it. Take our latest collection, The 
Quintet, for example. We have kept most 
of the Quintet items within the RM24 – 
32 price range. Some are even below 
that range!

How receptive are Malaysians in 
purchasing your eco products?
Judging from our local sales, I’d say 
we’ve had a pretty good start. But as 
always, we can definitely do better. 
According to the international market 
research firm, Nielsen, out of the 51 
countries that it recently surveyed, 

Malaysia ranked ninth in terms of 
environmental awareness. That’s 
impressive. Unfortunately, awareness 
doesn’t always translate into action—
Nielsen added that only one in five 
Malaysian consumers were willing to 
pay a premium for sustainable products. 
We hope to educate the Malaysian 
public that sustainable products aren’t 
necessarily expensive and specifically, 
Nukleus is fashionable, sustainable  
and affordable.

For more information about Nukleus 
innerwear, visit www.nukleusshop.com
You can also follow the conservation on 
sustainable clothing and living at www.
facebook.com/Nukleuswear. 
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Is there any certification that 
Malaysian eco fashion company 
must adhere to? 
There are many international certification 
bodies that produce various certifications. 
We work with suppliers who are certified 
by and adhere to the Global Organic Textile 
Standards (GOTS) certification standards. 

It’s often the eco labels from the 
west who are drivers in setting 
ground-breaking trends. In what way 
can a Malaysian company like yours 
compete to achieve world-class 
standard? 
As long as we don’t compromise quality 
and design, we think there is always a way 
to compete in an international arena.

Eco fashion is still considered 
expensive and afforded only by a 
few. Will your eco fashion be made 
available for the masses one day? 
It is true that eco products are more 
expensive than conventional products. 
However, it is not as expensive as people 
think it is. A good example are our DIVE 
tees for a cause, its priced at RM59 which 
is an affordable price for the masses. 
The most important thing to do right now 
is to create the demand for eco friendly 

products and as the demand grows and 
supply increases then the prices will get 
cheaper in the future.

What is the greatest challenge faced 
by your company in being an eco 
fashion company? 
The greatest challenge has been to create 
awareness and interest towards eco 
friendly products. Generally, most people 
don’t seem to realise the impact the 
products they use everyday have on the 
environment and we are still working to 
change the mindset.

How receptive are Malaysians in 
purchasing your eco products?
The response has been incredibly 
encouraging! We have received great 
support from people from all walks of life 
and a lot of them have signed up as our 
members through our website and send 
us their encouragement and positive 
feedback online.

Where can one get your products?  
You can buy our t-shirts at the Little Green 
Planet stores as well as buy it online at 
www.emmagem.com.

For more information, visit www.thedivelabel.com


